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___________________________________________________________________________________ 

I. OVERVIEW 

A. Purpose:  The purpose of this policy is to establish guidelines for the use of 

Metropolitan State University of Denver’s (MSU Denver or University) brand 

and identity on websites and web applications. It ensures compliance with 

current WCAG Accessibility Guidelines, federal and state accessibility laws and 

standards, web author training, network security, and proper hosting of 

University affiliated websites. 

B. Scope:  This policy applies to all websites and web applications affiliated with 

MSU Denver. This includes, but is not limited to, websites created and 

maintained by MSU Denver departments, faculty, staff, students, or any 

organizations associated with the University. The applications include 

department specific, informational, student-facing, event-driven, athletics-

based, e-commerce, merchandise sales, community outreach, and news-based 

websites or applications, such as mobile apps. 

II. ROLES AND RESPONSIBILITIES 

A. Operational Area:  Strategy, Marketing and Communications 

B. Responsible Executive:  Associate Vice President of Marketing and Brand 

https://www.w3.org/WAI/standards-guidelines/
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C. Responsible Administrators:  Associate Vice President of Marketing and 

Brand, Director of Digital Marketing and Content Strategy, Associate 

Director of Digital Content Strategy 

D. Responsible Office:  University Communications and Marketing 

E. Policy Contact:  Director of Digital Marketing and Content Strategy, 

marcommclientservices@msudenver.edu 

III. POLICY STATEMENT 

A. Use of MSU Denver’s Brand and Identity on Websites and Web 

Applications: 

1. MSU Denver’s brand and identity, including but not limited to, logos, 

trademarks, color schemes, and any other distinctive visual or textual 

elements, are the exclusive property of the University, as outlined in the 

Visual Identity Standards Policy. The use of MSU Denver’s brand and 

identity on websites and web applications requires prior written approval 

from the University Communications and Marketing (UCM) team. Any 

MSU Denver employee or external vendor creating web content for 

official business must first complete required web author trainings, as 

established by the UCM team. 

B. Adherence to Accessibility Standards: 

1. All websites and web applications affiliated with MSU Denver must 

adhere to federal and state accessibility laws and current WCAG 

Accessibility Guidelines.  Ensuring accessibility is a core value of MSU 

Denver, and compliance with these standards is a legal requirement. 

C. Acquisition of New Websites and Web Applications: 

1. Websites and web applications representing MSU Denver, including those 

created by departments, faculty, staff, students, or affiliated 

organizations, must be acquired in coordination with the University 

Information and Technology Services team (ITS) and adhere to University 

procurement process and ITS policies.  Acquisition of 3rd party services 

must be reviewed and approved by ITS through a service desk ticket. 

mailto:marcommclientservices@msudenver.edu
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D. Enforcement and Compliance:  

1. Failure to comply with this policy may result in disciplinary action 

and/or legal consequences. 

IV. RELATED INFORMATION 

A. MSU Denver Brand Policies Umbrella Policy 

V. POLICY HISTORY 

A. Effective:  May 1, 2025 

B. Enacted:  May 1, 2025 

C. Review:  This is the inaugural enactment of this policy. This policy will be 

reviewed every three years or as deemed necessary by University 

leadership. 

VI. POLICY APPROVAL 

      _________________________ 

Janine Davidson, Ph.D. 

President, Metropolitan State University of Denver 

 

N/A      __________________ 

Chair, Board of Trustees, Metropolitan State University of Denver 


